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The organisation.

Beauty Without Irony
is a ereative and
cducational platform
organized around
social progress and
engagement in
charitable causes.
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Wicreates projects that link companies, the public
@nd & problem affecting society such as youth
employment, education, ecology, self esteem among
Women and girls, HIV/AIDS
BWI has successfully worked with big brands,
gesigners and celebrities over the last 13 years;
probably its most famous project is Designers
Against AIDS. Designers Against AIDS [DAA] aims to
raise awareness about HIV/AIDS among young people;

#since 2004 it has been doing so with brands such as

H&M, Mare Jacobs, Eastpak, JBC, MAC, Delvaux.

We are now ready to
take on additional issues
concerning young people
and we're looking for
partners to join us.
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Develop and
fine tunc the
project with
all partners.

How we work.

Develop an
AWATCNness

The collection and campaign A i %
Approach campaig
suitable with young

- (% AT Sur &
artists and creative
celebrities. activists.

; Raising attention - In our education center to
R issue and negotiat 3:CUmPFI"'the launch of
8 e iant of their the collection,
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i Through the sales® of
e the collection, raise

. funds for both the chosen
charity partner and BWI
education center.

Identify an 5
M issuc and '
3 find suitable
8 partners to
2 tackle it.

Brands and established
charities working on the issue.

* We work on a standard percentage of 25% of the retail
price as the donated amount to share between the chosen
charity partner and the BWI education center.
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Fashion Against Aids.
Channcls:
It was made avo
countries [US, Europe & #
| campalgn across 2,500 st

five years

Value delivered:

citizenship project H&M raised around 13 million

dollars for all four charities. They alse encouraged cUstomers

ral of their key sales countries to coniribute to other

donations made in their stores,

Qood CaUSEs W

example in the case of major catastrophes. In 2011, their

customers donated 1.315.315 euros

A few words from
TR e ek Fashion Against Aids
N S supporters:

ATY PERRY:

httpfwerw voutube comiwatchfv=AT0] DiBl4 5K

ZIGGY MARLEY:

http:/fwweyoutube. comfwatch fv=ELN ZnvfiGX0

RIHANNA:
hitp:/fwww youtube comfwatch?v=dkQgpkTridg
KATY PERRY. ESTELLE, N.E.R.D, TOKIO HOTEL & MORE:
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Designers Do Denim
International exhibition with customized Evisu denim by 50 established
designers and artists such as Ann Demeulemeester, Dries Van Noten,
Martin Margiela, Raf Simons, Walter Van Beirendonck... All items were
auctioned in benefit of AIDS research by The Institute of Tropical

Medicine in Antwerp.

Sclected projects.

DAA by JBC

[ Bel
Yearly capsule collection by e
ties for Belgian fashion brand JBC. Celebrities Yvho have
ion include popular singer and actress
lore Knuts.

gian and international celebri-

contributed to this collect
Lio and international supermodel Hanne

astpak Artist Studio
y Yearly project that invites over 100 international
artists from over 20 countries to customize a

standard Eastpak rucksack. Their creations are then
exhibited around the world and auctioned online.
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1. & visit from a class from the Art Institute of Chicago

2. The students reaching out at Antwerp University Week
3. The students brainstorming for a campaign

4. Antwerp Mayor Patrick Janssens at the launch of the
Education Center
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